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No. of Module:
10546

Module Title
German | — German as a Foreign language

SWS - credit hours per week
4

Credits
6

Contact/Lecturer
Elisabeth Petersen

Description

Students will receive an introduction to German culture and other relevant “survival” topics to start
off their stay in Germany in the orientation course prior to the start of the semester. Following this
course, they will be taught basic German language skills, as detailed below. Upon completion of this
course, students should have completed the Al level (CEFR).

IM

Content
Core topics include: basic grammar, vocabulary for daily life situations (shopping, doctor visits, travel,
etc.) and training of reading, listening, speaking and writing skills.


https://www.fh-westkueste.de/index.php?id=1122&mnr=10546
https://www.fh-westkueste.de/hochschulprofil/ansprechpartner/mitarbeitende-wirtschaft/elisabeth-petersen/

No. of Module:
10546

Module Title
Ori-Kurs German | (Part of German |)

SWS - credit hours per week
2

Credits

Contact/Lecturer
Elisabeth Petersen
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University of Applied Sciences


https://www.fh-westkueste.de/hochschulprofil/ansprechpartner/mitarbeitende-wirtschaft/elisabeth-petersen/
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No. of Module:
10579

Module Title
German |l — German as a Foreign language

SWS - credit hours per week
4

Credits
6

Contact/Lecturer
Elisabeth Petersen

Description

Students will receive an introduction to German culture and other relevant “survival” topics to start
off their stay in Germany in the orientation course prior to the start of the semester. Following this
course, they will be taught intermediate German language skills, as detailed below. Upon completion
of this course, students should have completed the B1 level (CEFR).

III

Content

Core topics include:

Ability to understand the main points of information in conversations and texts on familiar matters
relating to work, school and leisure time, etc. when clear, standard language is used,

Ways to deal with most situations typically encountered when travelling in German-speaking
countries,

Tools to express yourself simply and coherently when talking about familiar topics and areas of
personal interest,

Skills to be able to report on experiences and events, describe dreams, hopes and ambitions as well
as make short statements and explanations.

As well as the corresponding grammar and training of reading, listening, speaking and writing skills.


https://www.fh-westkueste.de/hochschulprofil/ansprechpartner/mitarbeitende-wirtschaft/elisabeth-petersen/

muste

No. of Module: University of Applied Sciences
212058

Module Title
English for Tourism |

SWS - credit hours per week
4

Credits
5

Contact/Lecturer
Ciara Colgan-Buchenau

Description

As well as refreshing general English students should be confronted with communication and written
skills needed to develop in order to work effectively and professionally in the international sector.
Students will acquire skills in participating in meetings, keeping records, creating a business plan as
well as visualising and explaining charts and diagrams. The four skills, speaking, listening, reading and
writing, will be practised extensively.

Students will work in pairs and groups to analyse, discuss solutions and negotiate possible outcomes
while working on case studies in the tourism sector as well as producing a written report and various
forms of internal communication.

On completion of this course, students will reach the B2/C1 level.

Contents

Core topics include the history and development of tourism, current trends in tourism, advertising,
trends in accommodation, event management, risk management, sustainability in tourism as well as
presenting findings, describing statistics and writing reports.


https://www.fh-westkueste.de/hochschulprofil/ansprechpartner/mitarbeitende-wirtschaft/ciara-colgan-buchenau/
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No. of Module: University of Applied Sciences
212061

Module Title
Spanish for Tourism |

SWS - credit hours per week
4

Credits
5

Contact/Lecturer
Paula Molina de Rohde

Description

Students learn the first level of basic language use (Al level of the Common European Framework of
Reference for Languages).

They use familiar everyday expressions and very simple sentences aimed at meeting very specific
professional and personal needs. They understand very short texts in the form of dialogs, graphics,
brochures, blogs, bulletin boards, personal emails, or texts supported by diagrams or images. They
write or complete brochures, blogs, forms, and short emails when these relate to the topics covered.
They communicate in a simple manner when conversation partners speak slowly and clearly and are
willing to help. They understand short, simple texts related to areas of interculturality. They learn to
understand the new culture and compare it with their own. In this way, they practice reflective self-
criticism of cultures to identify the differences and similarities between them.

Students work on the topics covered largely independently. By using the LMS and the exercises as well
as self-assessment rubrics it contains, they recognize through self-reflection which skills and abilities
they have mastered and which require more practice.

Contents
Possible topics include: “Getting to know each other”, “Getting around the city and the airport”,
“Getting around the hotel”, “Food”, “Routines” or “Weather”


https://www.fh-westkueste.de/hochschulprofil/ansprechpartner/mitarbeitende-wirtschaft/paula-molina-de-rohde/

No. of Module:
211009

Module Title
Business English |

SWS - credit hours per week
4

Credits
5

Contact/Lecturer
Ciara Colgan-Buchenau

Description
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This course will enable students to read from business media, follow lectures and discuss a range of
business topics. Students will learn how to participate in meetings and how to write action minutes.
The four skills: speaking, listening, reading and writing, will be practised extensively.

Students will work in pairs and groups to analyse, discuss, and negotiate case studies as well as learning
and producing various forms of internal communication. The emphasis this semester will be on
improving communication skills in conversation, networking, socialising, and business meetings.

Contents

This introductory course to Business English serves as a refresher course as well as an introduction to
business terms used in the business sector. Possible topics include: brands and advertising, finance,
organizational structures, business travel, managing international meetings, negotiating across

cultures, as well as general business correspondence.


https://www.fh-westkueste.de/hochschulprofil/ansprechpartner/mitarbeitende-wirtschaft/ciara-colgan-buchenau/

P

FH Westkuste

No. of Module: University of Applied Sciences
212057

Module Title
Management-oriented social competencies II: Tourism Future

SWS - credit hours per week
2

Credits
3

Contact/Lecturer
Prof. Dr. Ulrich Reinhardt

Description

The course “Management-Oriented Social Skills II” offers several parallel courses covering different
overarching themes. Students may independently select one of these courses.

Within the chosen overarching theme, students can understand, analyze, and reflect on background
information, influencing factors, and various aspects. They can compare different examples and
approaches and derive potential solutions. They learn efficient and sustainable behaviors and social
skills related to the chosen topic area and can apply these independently and adapt them to specific
situations.

Through small-group work, they also learn to plan and organize group work processes, analyze and
structure issues, and defend their findings and positions with supporting arguments while presenting
them to an audience.

Contents

Building on the basic social skills covered in the course “Management-Oriented Social Skills I,” students
learn advanced social skills within a selected thematic framework. Several courses are offered in
parallel, and students may choose one of them. Within the chosen thematic area, students explore the
background, influencing factors, and key aspects of the topic and, through literature reviews, case
studies, role-playing exercises, and other methods, develop sustainable solutions and approaches for
addressing the subject matter. Possible thematic areas include:

“Introduction to Conflict Management”

Collaboration among various tourism stakeholders along the value chain, as well as interactions
between tourism service providers and guests, can give rise to a wide range of potential conflicts.
Preventing and resolving conflicts is therefore a critical success factor for businesses and contributes
to the satisfaction of both guests and employees. The course provides an overview of the fundamentals
of conflict management. Through practical exercises and case studies, ways to prevent conflicts and
conflict resolution techniques are discussed, and participants have the opportunity to try them out
and reflect on them through interactive activities.

,Working in Networks“

Successful business operations depend more and more on the ability to work within inter-
organisational networks and collaborative projects. Accordingly, many tourism experts consider
network management competencies to become a key management requirement in future. The course
gives a comprehensive introduction to network and cooperation management in tourism. It displays
and discusses different forms of networks and collaborative projects and reflects on helpful soft skills
to successfully establish and manage network structures and processes.


https://www.fh-westkueste.de/hochschulprofil/ansprechpartner/professoreninnen-wirtschaft/prof-dr-ulrich-reinhardt/
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“Self-Marketing and Successful Job Applications” University of Applied Sciences

There are numerous guides and checklists available for preparing job

application materials. Following these ensures that you've submitted a

“correct” application, but it’s far from a guarantee that it will be viewed positively or—ideally—even
compensate for any gaps in the required skills and competencies. Especially those who do not yet have
professional experience or a stellar resume can give themselves a leg up during the application phase
by using self-marketing strategies. This means effectively highlighting one’s own strengths to make
oneself attractive to potential employers. The course focuses on identifying your own strengths and
weaknesses, as well as your personal professional and private needs, and thus, above all, gaining clarity
for yourself. This goes hand in hand with a significant boost in self-confidence and self-assurance.
Building on this foundation, we analyze job postings in the tourism sector and determine which
positions are suitable for whom and what strategies can be employed to successfully navigate the
application process. The program includes many exercises, discussions with HR professionals and
former ITM students who have just “landed” their first job, as well as insight into real application
processes and conversations with the operators of major job platforms.

The module contributes in particular to SDGs No. 4 (Quality Education), No. 8 (Decent Work and
Economic Growth), and No. 16 (Peace, Justice, and Strong Institutions).



P

FH Westkuste

No. of Module: University of Applied Sciences
210019

Module Title
Management-oriented social competencies I: Intercultural Competence

SWS - credit hours per week
2

Credits
3

Contact/Lecturer
Sonja Gottel

Description

The course “Management-Oriented Social Skills 1” offers several parallel courses covering different
overarching themes. Students may independently select one of these courses.

Within the chosen overarching theme, students learn to understand and describe the background,
influencing factors, and various aspects. They can compare various examples and approaches and
derive potential solutions. They learn efficient and sustainable behaviors and social skills relevant to
the chosen topic area and can apply these independently.

Through small-group work, they also learn to plan and organize group work processes, analyze and
structure issues, and defend their findings and positions with supporting arguments while presenting
them to an audience.

Contents

Several courses are offered simultaneously, and students can choose one of them. Within the selected
overarching theme, students learn about the background, influencing factors, and various aspects of
the topic and, through literature reviews, case studies, role-playing exercises, and other methods,
develop sustainable solutions and approaches for addressing the subject area. Among others, possible
overarching themes include:

“Introduction to Psychology, with a Focus on Social Psychology”

Psychology explores the nature of human beings. It investigates the how, what, when, and why of
human behavior. This introductory course provides an overview of the fields of everyday psychology:
from behavior, causes, and cognitive processes to dispositions and influences. We'll explore memory
as the foundation of all thought and emotion, how the processes of encoding, storage, and retrieval
work, what conditioning can achieve, and what functions memory serves. We’ll learn why emotions
play a greater role than we realize and why we actually get up every day at 7:30 a.m. to sit in front of
our laptops by 8:15 a.m. Throughout, we’ll adopt a social-psychological perspective and explore how
situational contexts influence human experience and behavior.

yIntercultural Competence”

Dealing with customers from all over the world, working together in a multi-national team and
cooperating with partners worldwide requires cultural sensibility and the reflection and understanding
of one’s own as well as foreign cultures. The course gives a comprehensive introduction to intercultural
management. Based on a holistic understanding of the term culture, it displays and discusses different
aspects and dimensions of culture and reflects on their impacts on business practice.


https://www.fh-westkueste.de/hochschulprofil/ansprechpartner/mitarbeitende-wirtschaft/sonja-goettel/
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“Creativity and Facilitation Techniques” University of Applied Sciences
Key elements of work in the tourism industry include coordination and

interaction with others, as well as the facilitated discussion of ideas and

approaches. Whether in idea and innovation management, product development, change
management, or team development, effective techniques and modern, engaging methods make a
significant difference. This course offers the opportunity to learn about various innovative creativity

and facilitation techniques and to test and apply them yourself through case studies, role-plays, and
exercises.

This module contributes in particular to SDGs No. 4 (Quality Education), No. 8 (Decent Work and
Economic Growth), and No. 16 (Peace, Justice, and Strong Institutions).
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No. of Module: University of Applied Sciences
212057

Module Title
Management-oriented social competencies Il: Management of Ethically Sensitive Destinations and
Products in Tourism (Dark Tourism)

SWS - credit hours per week
2

Credits
3

Contact/Lecturer
Prof. Dr. Tim Harms

Description

The course “Management-Oriented Social Skills II” offers several parallel courses covering different
overarching themes. Students may independently select one of these courses.

Within the chosen overarching theme, students can understand, analyze, and reflect on background
information, influencing factors, and various aspects. They can compare different examples and
approaches and derive potential solutions. They learn efficient and sustainable behaviors and social
skills related to the chosen topic area and can apply these independently and adapt them to specific
situations.

Through small-group work, they also learn to plan and organize group work processes, analyze and
structure issues, and defend their findings and positions with supporting arguments while presenting
them to an audience.

III

Contents

Building on the basic social skills covered in the course “Management-Oriented Social Skills I,” students
learn advanced social skills within a selected thematic framework. Several courses are offered in
parallel, and students may choose one of them. Within the chosen thematic area, students explore the
background, influencing factors, and key aspects of the topic and, through literature reviews, case
studies, role-playing exercises, and other methods, develop sustainable solutions and approaches for
addressing the subject matter. Possible thematic areas include:

“Introduction to Conflict Management”

Collaboration among various tourism stakeholders along the value chain, as well as interactions
between tourism service providers and guests, can give rise to a wide range of potential conflicts.
Preventing and resolving conflicts is therefore a critical success factor for businesses and contributes
to the satisfaction of both guests and employees. The course provides an overview of the fundamentals
of conflict management. Through practical exercises and case studies, ways to prevent conflicts and
conflict resolution techniques are discussed, and participants have the opportunity to try them out
and reflect on them through interactive activities.

,Working in Networks“

Successful business operations depend more and more on the ability to work within inter-
organisational networks and collaborative projects. Accordingly, many tourism experts consider
network management competencies to become a key management requirement in future. The course
gives a comprehensive introduction to network and cooperation management in tourism. It displays
and discusses different forms of networks and collaborative projects and reflects on helpful soft skills
to successfully establish and manage network structures and processes.


https://www.fh-westkueste.de/hochschulprofil/ansprechpartner/professoren/innen-wirtschaft/prof-dr-phil-tim-harms/
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“Self-Marketing and Successful Job Applications”

There are numerous guides and checklists available for preparing job

application materials. Following these ensures that you’ve submitted a “correct” application, but it’s
far from a guarantee that it will be viewed positively or—ideally—even compensate for any gaps in the
required skills and competencies. Especially those who do not yet have professional experience or a
stellar resume can give themselves a leg up during the application phase by using self-marketing
strategies. This means effectively highlighting one’s own strengths to make oneself attractive to
potential employers. The course focuses on identifying your own strengths and weaknesses, as well as
your personal professional and private needs, and thus, above all, gaining clarity for yourself. This goes
hand in hand with a significant boost in self-confidence and self-assurance. Building on this foundation,
we analyze job postings in the tourism sector and determine which positions are suitable for whom
and what strategies can be employed to successfully navigate the application process. The program
includes many exercises, discussions with HR professionals and former ITM students who have just
“landed” their first job, as well as insight into real application processes and conversations with the
operators of major job platforms.

The module contributes in particular to SDGs No. 4 (Quality Education), No. 8 (Decent Work and
Economic Growth), and No. 16 (Peace, Justice, and Strong Institutions).
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No. of Module: University of Applied Sciences
212067

Module Title
Destination and Digitalisation

SWS - credit hours per week
4

Credits
5

Contact/Lecturer
NN

Description

Students are aware of the comprehensive technological and societal change and its influences on
destination management and therefore understand the digital transformation in destination
management. They are able to explain the concept of Smartness and can identify opportunities and
challenges for Destination Management Organisations (DMO) on their way to smart destinations.
Students are able to characterise the influence of the digitalisation on the customer journey in tourism.
They are aware of the relevance of digital information sources during the customer journey and can
deliver recommendations for destination marketing and branding. They can differentiate between
different data sources and understand the differences between Open Data and Big Data.

Students can classify the benefits of technological innovations for tourism practice.

Contents

Based on different technological trends and its usage in destination management, current topics and
future developments on the nexus between destination management and digitalisation will be
discussed. Among others, current data sources from the German Institute of Tourism Research will be
applied. Learnings from the course particularly contribute to SDGs 9 (industry, innovation and
infrastructure), 11 (sustainable cities and communities) and 12 (responsible consumption and
production).

One or more of these topics will be addressed (individual focus will be set in the seminar):
e Elements of smart destinations
e Digital transformation of destination management
e Digital data sources for destinations
e Digital information sources for tourists
Techniques in measuring tourist spatio-temporal behavior
Digital visitor management in destinations
Platform Economy and its impact on destinations
Digital marketing of destinations
e Open Data and its appliance in destinations
e Big Data and its appliance in destinations
e Opportunities for the use of Augmented Reality and Virtual Reality
e Interconnections between digitalisation and sustainability


https://www.fh-westkueste.de/hochschulprofil/ansprechpartner/mitarbeitende-wirtschaft/ciara-colgan-buchenau/
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No. of Module: University of Applied Sciences
212070

Module Title
Tour Operator Management and Digitalisation

SWS - credit hours per week
4

Credits
5

Contact/Lecturer
NN

Description

The course aims to enable students to understand digital structures and processes in the tour operator
industry. They are able to evaluate and use new technologies. The students evaluate different business
models within the platform economy. With the help of supporting tools such as the Business Model
Canvas, they will learn how to analyze different business models and work out their strengths and
weaknesses.

Within the course, the change in tour operator management will be discussed in particular. In this way,
the students learn to better understand the market environment and to anticipate new developments
in the field of digitization and the influence of these on the tour operator's business and to be able to
draw conclusions about trends and potential.

The role of tour operators in travel decisions and the possibilities in digital marketing (search engine
marketing, user experience design, social media marketing) is also being discussed and practically
evaluated, so that students are able to evaluate different marketing strategies and can see their
strengths and weaknesses.

Students can therefore understand the entire digital customer journey and are able to analyze
individual tour operators have and how improvements can be achieved.

Contents
As it is especially important to understand new business models, the course will show these along with
the different types of tour operators and within the different components of a tour operator service:

e The basics of the platform economy and the influence of this on the tour operator
management (especially the potential that lies here for specialized agencies)

e The role of tour operators in an increasingly digitized world and their interaction with digital
pure players in the field of online travel agents (OTA)

e Examples from online travel agents such as Expedia, booking.com, AirBnb, GetYourGuide,
Regiondo, GoogleTravel, etc.

e Analysis of inbound (arrangements for foreign tourists), outbound (multinational tours,
including niche markets), domestic (within the country), and ground (regional and local
operators) tour operators within the context of digitalization

e Separate aspects of tour operators and their integration within an offer such as planning and
managing a tour or travel service, buying and re-buying travel tickets, providing information
required during traveling (also via apps and videos), providing guests with documents for
travelling, provide accommodation for the stay, logistics of transportation facilities, car rental,
travel insurance, currency, and so on

e Calculate tours and support new systems for Tour Operators such as PaxFlow and others

e The role of tour operators in travel decisions and the possibilities in digital marketing (search
engine marketing, user experience design, social media marketing)


https://www.fh-westkueste.de/hochschulprofil/ansprechpartner/mitarbeitende-wirtschaft/ciara-colgan-buchenau/
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No. of Module: University of Applied Sciences
212073

Module Title
Hospitality Management and Digitalisation

SWS - credit hours per week
4

Credits
5

Contact/Lecturer
NN

Description

The students learn the basics of digital tourism marketing and are able to assess the advantages and
disadvantages of direct and indirect sales via the internet. The focus lies on the relationship between
costs and later return. A comparison between direct sales and booking portals such as booking.com or
AirBnb is made.

The students will also be able to analyze digital applications (e.g. websites) to check how they have to
be designed in a user-centered manner. The focus lies on the aspect of the booking process when
booking a room in a hotel.

The students also get to know different social networks. In addition to classic networks such as
Facebook or Instagram, the possibilities of newer networks such as TikTok will also be discussed. One
focus is on rating management for portals such as Tripadvisor and Holidaycheck.

Students can therefore understand the entire digital customer journey and are able to analyze on this
basis which strengths and weaknesses individual hotels have in their online presence and how
improvements can be achieved.

Contents
The course aims to enable students to understand digital structures and processes in the hotel
industry. They are able to evaluate and use new technologies — especially in digital marketing. The
focus is on the topics of:

e search engine marketing: Google Ads, search engine optimization, local search

e user experience design: designing the booking process, methods of ux design

e social media marketing: social networks such as Instagram, influencer marketing, online

review management
e revenue management and dynamic pricing

The course will also address, how digital tools can help reduce water and energy consumption (SDG
6+7). This can be done through improved logistics or smart heating systems.


https://www.fh-westkueste.de/hochschulprofil/ansprechpartner/mitarbeitende-wirtschaft/ciara-colgan-buchenau/
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No. of Module: University of Applied Sciences

212076

Module Title
Mobility, Transport and Digitalisation

SWS - credit hours per week
4

Credits
5

Contact/Lecturer
NN

Description

The students are aware of the comprehensive technological and societal change and its influences on
transport and mobility and therefore understand the digital transformation in tourism mobility.

They can apply the mobilities paradigm to the understanding of mobile technologies and travel.

They can identify the changes that digitalisation is bringing to the industry and mobility services and
gain an overview of new business models in the field of tourist mobility.

The can differentiate between the terms mobility 1.0 to 4.0. and get to know the respective changes
in the mobility system.

Students understand that digitalisation in the transport sector is interconnected with a sustainable
way of transport.

Students can describe different IT applications in road, rail, air and water transport.

Learnings from the course particularly contribute to SDGs 7 (affordable and clean energy), 11
(sustainable cities and communities) and 13 (climate action).

Contents
Based on different technological innovations, current topics and future developments on the nexus
between Mobility and digitalisation will be discussed. One or more of these topics will be addressed:

e Concept of Tourism Mobilities

Mobility 4.0

Smart mobility and Maa$

Carsharing

Platform Economy and its influence on tourist mobility (e.g. Flixbus)
e Tourism Mobility Business models

e E-mobility

e Digital Visitor Management

e Technical innovations in the cruise sector (Smart cruise)
e Virtual Tourism Mobility

e Influence of Digitalisation on tourist demand

e Mobility in rural destinations (last mile)


https://www.fh-westkueste.de/hochschulprofil/ansprechpartner/mitarbeitende-wirtschaft/ciara-colgan-buchenau/
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No. of Module: University of Applied Sciences
211022

Module Title
International Human Resource Management

SWS - credit hours per week
4

Credits
5

Contact/Lecturer
Prof. Dr. Susanne Liebermann

Description

Students are able to discuss the consequences of internationalization forHuman Resource
Management.

They acquire a broad knowledge about different strategies for a successful internationalization of
Human Resource Management.

They can name relevant variables that are relevant for strategic decisions in International Human
Resource Management.

The students gain awareness of possible challenges, which arise in the course of internationalization
from the perspective of Human Resource managers, leaders and employees.

They become capable of adapting instruments of Human Resource Management to different
international and intercultural work settings.

Students learn to discuss about intercultural challenges in work settings.

They reflect their own behavior, adapt their communication style in intercultural encounters and
ameliorate their own intercultural competency.

Contents
e Internationalization of Economic Relations
e Consequences for HRM
e Organization and Conditions of HRM in International Settings
e Culture Theories
e International HR-Planning
e International Recruitment
International Talent Management
International Leadership Trainings
International Benefits and Compensation Policies
Expatriation
e Intercultural Tea
e Leadership International Teamwork


https://www.fh-westkueste.de/hochschulprofil/ansprechpartner/professoreninnen-wirtschaft/prof-dr-susanne-liebermann/
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No. of Module: University of Applied Sciences
313012

Module Title
Human Resource Management Basic

SWS - credit hours per week
4

Credits
5

Contact/Lecturer
Prof. Dr. Susanne Liebermann

Description

Students acquire in-depth specialized knowledge in strategic and operational human resources
management.

They are familiar with the entire recruitment process. They can distinguish between quantitative and
qualitative workforce planning, explain the advantages and disadvantages of internal and external
recruitment, and outline and schedule the recruitment process. Students understand the
organizational and chronological flow of the application process, know how to analyze and evaluate
application materials, and how to conduct a job interview. They can distinguish between different
testing methods and are familiar with the basic components of an employment contract.

In the area of performance appraisal, they can identify the steps involved and the various forms of
performance appraisal. They are familiar with procedures for analytical performance appraisal and
know the criteria for assessing potential and performance. In addition, they can distinguish and
recognize various inter- and intra-personal as well as situational appraisal errors. Students understand
the objectives of personnel development from both the employer’s and the employee’s perspectives
and can explain different forms and types of personnel development. They know how performance
evaluations and annual reviews are planned and conducted and are familiar with the phases of self-
directed personnel development.

Students are familiar with various theories and studies on job satisfaction and employee motivation
and understand which factors can positively or negatively influence employee retention and
motivation.

They are familiar with various forms of employee support and HR services, the fundamentals of
employee compensation, and the possibilities and limitations of work-time and workplace design.
Students are familiar with the fundamentals of employee termination, including the various forms of
termination, legal principles, and requirements. In the area of HR controlling, they are familiar with
various HR metrics and are able to calculate selected metrics.

Through the analysis of case studies, students also develop social skills such as holistic thinking,
teamwork, and communication skills.

Contents
e  Workforce Planning and Recruitment
e Performance Appraisals
e Employee Development
e Job Satisfaction and Employee Motivation
e Incentive Systems and Employee Support
e Compensation
o Work Schedule Management
o  Workplace Design


https://www.fh-westkueste.de/hochschulprofil/ansprechpartner/professoreninnen-wirtschaft/prof-dr-susanne-liebermann/
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e layoffs University of Applied Sciences

e Human Resources Controlling
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No. of Module: University of Applied Sciences
232064

Module Title
Destination Development

SWS - credit hours per week
4

Credits
5

Contact/Lecturer
NN

Description

The students are able to assess different types of destination development concepts for tourist spatial
units and to recognize the advantages and disadvantages in this context.

They know the central aspects and contents of a modern tourism development concept and are able
to work out deficiencies in existing concepts.

Students will learn how destinations organize themselves and which concepts the tourism service in
destinations can be based on. On this basis, they gain a deeper understanding of the control of
complex, self-organizing networks in destinations (based on the interest-driven cooperation of
individual actors) and how these networks interact with the political environment.

Based on selected literature studies and concrete case studies, the students can independently work
out the basic content of a tourism development concept and can identify the relevant coordination
processes and management strategies of destinations and specify them for application.

The acquired knowledge is deepened, and reflected on in case studies.

Contents

Based on real tourism development concepts, the advantages and disadvantages of destination
concepts are worked out and compared with the relevant theory. Central components of a modern
tourism development concept are defined: with the analysis phase, Strategy and target definition
viewed. The involvement of the relevant stakeholders is also considered in a differentiated manner,
with a focus on the integration and participation of the locals in tourism.

Topics include:
e Basics of destination-related tourism development
e Effects of tourism
e Life cycle of the destination
e Coordination in the destination
Conception of destinations
The principle of sustainability as an overarching objective
Central barriers to change
Organizational models
e Leadership strategies
e Destinations as Networks
e Involvement of interest groups/stakeholder management
e Destination governance practical examples
e Tourism concepts practical examples
e Relation to SDG


https://www.fh-westkueste.de/hochschulprofil/ansprechpartner/professoreninnen-wirtschaft/prof-dr-susanne-liebermann/
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No. of Module: University of Applied Sciences
232065

Module Title
International Perspectives and Cooperation in Tourism

SWS - credit hours per week
4

Credits
5

Contact/Lecturer
Prof. Dr. Anne Kochling

Description
Upon completion of this module, students are able to...

e identify and compare framework conditions and structures of tourism and development
in countries with different political and socio-economic situations;

o explain relationships of power, dependencies and inequalities in the global tourism
system;

e describe and critically assess tourism’s potentials and risks in pursuit of sustainable
development and just transition;

e evaluate the importance of tourism for different countries and analyze opportunities and
risks of investing in tourism development in light of current global developments;

e describe tourism’s role as instrument in Development Cooperation (DC) projects in the
Global South, and present appropriate tools to promote sustainable tourism development
in the context of DC projects;

e critically reflect on the requirements and limitations of tourism development in the
context of DC projects;

e analyze, select and apply appropriate strategies for tourism development to selected case
studies, and develop possible solutions.

Contents

In this course, current issues in tourism development are discussed from different international
perspectives. In addition to looking at the tourism industry and related cooperations in countries
of the Global North, developments in countries of the Global South will be considered. Tourism is
an important economic sector in many low and middle income countries, and often the most
important source of foreign exchange earnings. Tourism promotion therefore also plays a role in
many international Development Cooperation (DC) projects. The opportunities (e.g. economic
growth, employment, strengthening of local value chains) and risks e.g. new dependencies,
environmental impacts) associated with tourism in developing countries are discussed.
Furthermore, the view for intercultural differences in the assessment of global issues such as
climate change is sharpened and implications are critically assessed. Learnings from the course will
contribute to several Sustainable Development Goals, among others, SDG 8 Decent work and
economic growth, SDG 9 Industry, Innovation and Infrastructure and SDG 10 Reduced inequalities.

Topics include (individual focus in the seminar):
e History, strategies, structures of tourism in countries with different political and socio-
economic positions


https://www.fh-westkueste.de/hochschulprofil/ansprechpartner/professoren/innen-wirtschaft/prof-dr-anne-koechling/

muste

Tourism development in countries of the Global North and Global University of Applied Sciences

South against the background of global challenges (climate

change, biodiversity crisis, energy crisis, health crisis etc.)

Actors and international framework of Development Cooperation

Importance and potential of tourism as an instrument of poverty reduction and
sustainable development

Discussion of tourism concepts such as pro-poor tourism, community-based tourism,
ecotourism

Case studies: planning, implementation, monitoring and evaluation of tourism projects in
countries of the Global North and Global South

Guest lectures by practitioners (e.g. representatives of Deutsche Gesellschaft fir
Internationale Zusammenarbeit - GIZ) and partners from the International Competence
Network of Tourism Research and Education (e.g. representatives of North-West
University South Africa)
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No. of Module: University of Applied Sciences

232066

Module Title
Digital Transformation in Tourism

SWS - credit hours per week

4

Credits

5

Contact/Lecturer
Prof. Dr. Julian Reif

Description

Students are aware of the comprehensive technological and societal change caused by
digitalisation.

They critically assess the influence of digitalisation on the customer journey.

Students can classify the benefits of technological innovations for tourism practice and
understand that digitisation in neither good or bad.

Students can accompany digital transformation processes in tourism businesses.

They can evaluate current digital trends and estimate the potential for tourism businesses.
Learnings from the course particularly contribute to SDGs 9 (industry, innovation and
infrastructure), 11 (sustainable cities and communities) and 12 (responsible consumption and
production).

Contents
Based on current technological trends the digital transformation in tourism will be discussed.

One or more of these topics will be addressed:

New business models for the tourism industry based on digitalisation
Technological innovations in tourism

The digital tourist

Smart Tourism and Smart Destinations

Online Information and Inspiration

Future of digital payment (e.g. Paypal, blockchain)

Platform Economy and its impact on destinations

New Data sources for tourism and their possibilities

Open Data and Big Data and their implications for tourism
Digitalisation as enabler and solution for overtourism issues
Augmented Reality and Virtual Reality Applications in tourism
The Metaverse

New Work

Digital visitor management in destinations

Digital Leadership in Tourism

Artificial Intelligence in Tourism


https://www.fh-westkueste.de/hochschulprofil/ansprechpartner/professoren/innen-wirtschaft/prof-dr-julian-reif/
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No. of Module: University of Applied Sciences
232067

Module Title
Sustainability Management & Communication

SWS - credit hours per week
4

Credits
5

Contact/Lecturer
Prof. Dr. Julius Arnegger

Description
Upon completion of this course students will be able to:

e Explain the historic and conceptual foundations as well as current tendencies in sustainable
development, and critically evaluate the concept in tourism contexts;

o Identify challenges of current tourism structures at different spatial levels, and describe
possible solutions related to implementation of sustainable tourism;

e Describe state-of-the-art approaches to sustainability management in tourism (tools,
sustainability assessments) in various subsectors and apply them to different case studies;

e Explain the role of communication and marketing in pursuit of sustainable tourism;

e Critically discuss rhetoric sustainability communication with regard to concepts of green
washing / social washing, etc.

e Understand the role of Corporate Social Responsibility, standards and certifications as
instruments for quality control and marketing in sustainable tourism;

e Discuss new forms of marketing and communication (e.g., influencer / social media marketing)
and their risks and opportunities for sustainable tourism;

e Discuss tourism’s role in, interlinkages with, and potential solutions to broader global
challenges such as the biodiversity and climate crises.

e Explain cross-cutting issues impacting on sustainable tourism, e.g. social justice, ethics,
diversity.

e Develop scenarios for sustainable tourism future(s).

Contents

While sustainable tourism has initially sometimes been treated as a specific niche market in tourism,
it has become evident that all forms of tourism need to become (more) sustainable. In this course,
sustainable tourism is understood from a holistic perspective, that cannot be treated as independently
from other sectors and aspects of sustainable development. At the same time, practical management
approaches are presented, discussed and applied, that shall equip students with the necessary tools
to achieve sustainability in various subsectors and contexts of the broader tourism industry.
Understanding that sustainability does not only have to be achieved internally, e.g. at the business or
destination level, but also be communicated to external stakeholders (including, but not limited to,
customers), a strong focus in the course is on sustainable tourism marketing and communication at
large. This includes not only external marketing to (potential) customers and stakeholders, but also
internal communication with employees  and other internal  target  groups.

Topics are closely related to and in line with the SDGs, notably SDGs 1, 5, 8, 10, 11, 12, 13, 14, 15.


https://www.fh-westkueste.de/hochschulprofil/ansprechpartner/professoreninnen-wirtschaft/prof-dr-julius-arnegger/
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No. of Module: University of Applied Sciences
232068

Module Title
Innovation Management & Entrepreneurship

SWS - credit hours per week
4

Credits
5

Contact/Lecturer
Prof. Dr. Eric Horster

Description
After successfully attending this course, students can put themselves in the position of a company
founder, recognize problems and opportunities in this environment and develop solutions to current
problems. In particular, they are able to:
e explain the basic theories of entrepreneurship and innovation management and can assess
them
e understand the main features of entrepreneurial decisions and to deal systematically with the
changes in the environment of national and international companies
e define, analyze and prioritize project goals as part of change and innovation processes
e practically apply selected methods and instruments for planning, steering, monitoring and
controlling an innovation process
e recognize the methods and tools of integrated scheduling and resource planning
e solve bottleneck situations by controlling intervention in the project and derive a realistic
project budget from different concepts and procedures as well as weigh up risks in project
situations
e explain typical problem areas that can arise in the management of innovations and (spin-off)
start-ups and are able to identify and evaluate them

Contents
Founding a company and developing a company are the focus of the course. In addition, it is about
innovation management and the increasingly important integration of entrepreneurial thinking and
acting as well as innovation processes in established companies. The contents are:
e Basics of innovation management
e Innovation models over time and their development up to today's approaches such as open
innovation
e Company formation and development with a focus on the customer experience
o The role of entrepreneurs and their personality that is relevant when starting a business
e Inter- and intra-organizational cooperations
o The concept of ambidextrous leadership
e Change management and corporate culture as issues that are crucial when establishing
innovation processes
e Analysis of case studies with current reference are included in the lesson
e Marketing, financing and other business aspects that should be considered when starting a
business and in innovation processes


https://www.fh-westkueste.de/eric-horster/
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No. of Module: University of Applied Sciences
232069

Module Title
Case Study |

SWS - credit hours per week
4

Credits
5

Contact/Lecturer
Prof. Dr. Tim Harms

Description

The students will be able to independently measure and analyse an empirical task under supervision,
and define the project goal or are provided with it by a partner from the industry. They will be able to
critically weigh the pros and cons of quantitative and qualitative research and justify meaningful
decisions in the choice of methodology. They will be able to independently generate and evaluate
empirical data and draw consistent conclusions. Different opinions and approaches will be able to be
discussed objectively and with critical arguments.

Contents

Independent processing of an empirical research project:

The students will design the work processes cooperatively and show that they can work purposefully,
even under a higher work load. They will recognize the strengths and weaknesses of the team and
know how to deal with them appropriately. They will be able to easily structure complex issues, weigh
alternative courses of action well and actively participate in the development of proposed solutions,
which will then finally be presented to a specialist audience and/or the partner from the industry who
has provided the project goal.


https://www.fh-westkueste.de/hochschulprofil/ansprechpartner/professoren/innen-wirtschaft/prof-dr-phil-tim-harms/

